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- ContentsAcknowledgement of Country

I would like to acknowledge that we meet on the various lands of First Nations Peoples.

I would also like to acknowledge the ongoing Custodians of the various lands and waters 

on which we all work today, and pay our respect to Elders past, present and emerging, 

and extend that respect to other Aboriginal people joining us for this session.



I'm a Change Management Specialist, proudly leading some of 

the most exciting changes that ATDW has seen in 20+ years.

I coordinate the integration of all four major workstreams, 

happening simultaneously.

- Digital Transformation

- Brand

- Website

- Support Centre

Hello, I’m Bri
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Adapting to Change
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Tourism has changed, distribution has changed, how consumers travel and research 

has changed, the entire landscape has changed. We are changing our business to 

adapt to this change and best service you, our most valuable stakeholders.

After 20 years proudly serving Australian Tourism, ATDW is undergoing a 

transformation – a new name, a new brand, and a new platform are on the horizon.

As we evolve and adapt to the changing dynamics of the travel landscape, we 

remain committed to providing our industry even more powerful tools and resources 

to enhance visibility and promote the beauty of our destinations.

Why It Matters



Our New Brand

It's time for us to update our strategic positioning, reflected in our 

upcoming changes to our name, value proposition, and a brand identity 

grounded in clear messaging that offers practical utility. 

Our new narrative will connect in a more meaningful with our 

stakeholders, while we continue to serve the tourism industry with the 

same dedication as we always have.

Telling Our Story



Our New Platform
Designing the Future of Digital Tourism

We're launching a new platform to support the fast-evolving needs 

of Australian Tourism, addressing today's challenges while 

preparing for tomorrow.

Leveraging the feedback we received from our industry, our new 

platform is set to provide an effortless user-journey, valuable new 

collaboration tools, efficient review turnarounds, and an intuitive 

profile creator.

Most importantly, it's primed to amplify visibility and distribution 

opportunities for our valued tourism operators.



Our New Support Centre
Dedicated To Your Success

We're even more committed to the optimised use of our platform, 

supporting you every step of the way.

We’re introducing a new Support Centre – your one-stop hub for 

FAQs, technical assistance, how-to-guides, and more.

Designed to empower all ATDW partners from industry operators, 

distributors, and tourism organisations. ​This will be your go-to 

resource, supercharging the potential that our new platform offers.
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Importance of Content



Launching ATDW’s internationally aligned, best practice Sustainable 

dataset, consisting of over 55 attributes in 8 Sustainability sectors.

▪ We are committed to sustainability, it is embedded within our 

values, and best placed to reach the widest audiences.

▪ Enabling our distribution partners to showcase sustainable product, 

making it making it easier for travellers to book conscious travel.
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Guardians of the Future
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Indigenous location names
Cultural connection



Significant updates to the Events category, providing greater 

flexibility for Event Planners in configuring recurring schedules 

for events.

▪ Capturing a rich set of conditions for when the event occurs, 

catering for various options of scenarios (e.g. every 2nd 

Wednesday, in August, each year)

▪ Reducing the need to cancel and re-activate the event each 

year. 

▪ You will have the ability to display recurring events and note 

whether it is confirmed and/or free
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Events Uplift
Flexibility in events



Expanding the location structure for greater flexibility in proximity 

mapping of content, enabling itinerary builders and support for 

distribution partners at all levels.

▪ New Local Government Areas (LGA) filters

▪ New Destination Networks (DN) filters

▪ Adding to the existing Area and Region to create multiple options for 

to segment and display content with ease

▪ Multi region profiles improved: Tours with multiple service locations, 

or sequences of addresses spanning regions/areas/states will return 

that tour in all searches on any one of the location filters
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Expanded Locations

State

Destination

Region

Area

LGA

Suburb
City

Enabling all levels of industry
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New Features



Building the Future Together
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* By request through the ATDW Team.

Content Creators

Supporting Operators

• User friendly portal

• New destination home page

• Updated Content Standards

• Quicker profile review

Distribution Partners

Supporting Distributors

• Modernised API, with 

versioning

• Extended Tagging / search

• Improved Data & Insights

• Increased performance

Advocates

Supporting Destinations 

• Membership management 

and reporting

• Dedicated support resources

• Increased engagement

• New brand and messaging



Intuitive Interactive Profile Builder

▪ Onboarding through 

an interactive series of 

simple questions 

that intuitively builds your 

business profile.

▪ Encouraging increased 

profile completion 

throughout.
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* By request through the ATDW Team.

Simple and user friendly



Location stamped

▪ Intuitive and clean screen 

designs that guide users at 

every step.

▪ Linked to Google maps to 

plot profiles seamlessly. 
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* By request through the ATDW Team.

Geo-tagging Matters



A Picture Says 1,000 Words

▪ Improved image 

uploads with great 

photographic editing 

features. 

▪ Automated image 

optimisation

▪ Inbuilt editing tools
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* By request through the ATDW Team.

Easy Photo Editing
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Optimised Reviews

▪ New Quality Assurance (QA) review 

processes for STO and ATDW teams. 

▪ Enabling quicker reviews.

▪ No lock in QA periods, retrieve and 

edit at any time. 

▪ Delivering clearer, in context feedback 

to operators. 
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* By request through the ATDW Team.

Streamlining Processes



Powering Destinations

▪ Dedicated destination dashboard.

▪ Providing an overview display of 

profiles within your destination. 

▪ See new profiles, ones approaching 

expiry and monitor or support 

accordingly. 

▪ Allowing you to search, sort and 

view operator profiles, for easier 

member management and advocacy.
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* By request through the ATDW Team.

Supporting RTOs, RTBs, VICs &Councils

* Available by request through the ATDW Team.



Improved Reporting

▪ Access to content reports of profiles in 

your destination. 

▪ Enabling you to visualise and report on 

the full breadth of content and operators. 

▪ Including various filtering options to 

enable your industry support initiatives, 

acquisition of product and destination 

management and planning.
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* By request through the ATDW Team.

Regional Reporting

* Available by request through the ATDW Team.



Custom Tagging

▪ Now offering specific set of tags dedicated 

for your individual Destination account. 

▪ Generate your own custom list of tags

▪ Run campaigns, member benefits or other 

segmentation with ease

▪ Ability to apply and edit these tags to 

required profiles in your destination

▪ Custom Tag filters available on your API 

access only
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Individual Tags For Your Use

* Available by request through the ATDW Team.



Membership Value-Add

▪ Ability for ATDW Admin to easily add new 

RTO/RTB or Council based attributes to 

the Tourism Organisation list. 

▪ Allowing you to map, define and label all 

your members in ATDW.

▪ Resulting in improved visibility, reporting 

and advocacy.
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* By request through the ATDW Team.

Managing Members, Better
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Important Stuff 
To Know…



In our commitment to your privacy and the security of your 
information we are making changes to strengthen log in and 
access controls.

▪ Stronger password requirements

▪ New permission partitions of Manager, Editor and Viewer 
access for all accounts. 

▪ Email verification required for access

Tip: Check you can access your ATDW account now!

▪ If you are not sure how to log in, get in contact.

▪ Provide us with your latest contact details (particularly 
email), and we will get you set up
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Commitment to Security
Protecting your privacy
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Your Support Team



Here to Help

Siana Board

Customer Success 

Consultant

Nadia Feeney

Senior Manager 

Industry 

Nicole Thomas

Customer Success 

Team Lead

Connect with us at support@atdw.com.au

Tyler Parker

Customer Success 

Consultant

Rebecca Smith

Customer Success 

Consultant

Pheobe Ledger

Customer Success 

Consultant

mailto:distribution@atdw.com.au
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Support Centre
Supporting Your Success

Empowering industry through support and 

guidance for all stakeholders to optimise their 

use of the new platform.

▪ How to guides and step-by step tutorials

▪ Walk through videos

▪ Profile optimisation tips

▪ Quality review insights

▪ Understanding distribution

▪ Key content overviews

▪ Industry Expert collaborations



We are expecting a much higher volume of support through our channels 

post launch. ​So are planning response strategies now. ​

▪ Chat bot – with new automations linked to the Support Centre

▪ Phones – improved phone system and dedicated call routing

▪ Email - new ticketing system, with template responses

▪ Resourcing – identifying additional support to help​

▪ Response Hub – setting up an online response connection hub

▪ Issue Triage - clear internal process for sending issues to the tech team

▪ Optimisation Sessions – on hold temporarily

▪ QA - Prioritising support over QA  
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Supporting Industry
Post Launch Support



After 20 years of proudly serving Australian 

Tourism, ATDW is undergoing a transformation 

– a new name, a new brand, and a new platform 

are on the horizon. 

These exciting changes are all part of ATDW's 

commitment to enhance the visibility of your 

business with more powerful tools and 

resources.

Ahead of this change, now's the time to log into 

your ATDW account and ensure your details are 

current. 

31

Key messaging to share with your industry

A Better Platform, Informed By You.

ATDW is introducing a new digital platform to 

better support the rapidly evolving needs of 

Australian Tourism, tackling current issues and 

laying the groundwork for tomorrow.

Taking advantage of feedback gathered from 

industry insider like you, the new platform is set 

to offer a host of new benefits including an  

effortless user-journey, valuable new 

collaboration tools, more efficient review 

turnarounds, and an intuitive profile creator. 

Changes Are Coming To ATDW.



For more information about our transformation, please 
visit our dedicated change information page for our 
Destination Managers

▪ Access the latest program updates

▪ Tips on how to prepare

▪ Explore frequently asked questions

▪ Connect with our friendly team, or your STO 
representatives
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Updates & FAQs

Click here to find out more

Keeping you informed

https://page.atdw.com.au/digital-transformation-program-information-rtos-and-councils


Thank you

support@atdw.com.au

mailto:Distribution@atdw.com.au

	Slide 1: Destination Managers Webinar
	Slide 2
	Slide 3
	Slide 4
	Slide 5: Adapting to Change
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10: Importance of Content
	Slide 11: Sustainability
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16: Building the Future Together
	Slide 17: Intuitive Interactive Profile Builder
	Slide 18: Location stamped
	Slide 19: A Picture Says 1,000 Words
	Slide 20
	Slide 21: Powering Destinations
	Slide 22: Improved Reporting
	Slide 23: Custom Tagging
	Slide 24: Membership Value-Add
	Slide 25: Important Stuff  To Know…
	Slide 26: Commitment to Security
	Slide 27
	Slide 28: Here to Help 
	Slide 29: Support Centre
	Slide 30: Supporting Industry
	Slide 31: Key messaging to share with your industry
	Slide 32: Updates & FAQs
	Slide 33

